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CURRENT STATE AND ISSUES OF JAPAN’S GOVERNANCE IN A
DIGITAL AND AI-IMPLEMENTED SOCIETY: FOCUSING ON
CONSUMER, INFORMATION, AND COMPETITION LAW

INTRODUCTORY NOTE
Emiko Maruyama* & Takami Hayashi**

As digital and AT technologies become more widespread in society, new values
are created in the market; however, risks are associated with the social implemen-
tation of advanced technologies. The manner in which laws and regulations should
be designed to promote innovation and control risk is a global topic. As we seek
an international framework, we must also consider the kind of regulations each
country should adopt. Regardless of whether new Al and digital laws are enacted,
the various phenomena and issues that the social implementation of digital and Al
technologies brings to the market involve consumer, information, and competition
policies. Each country will be asked whether existing competition, information,
and consumer laws provide effective solutions to new phenomena and issues of
concern, or whether revisions to existing related laws or new legislation are nec-
essary. This feature analyzes, from several perspectives, what policy choices Japan
is making in terms of governance in a society with digital and Al implementation,
and the situation with related consumer, information, and competition laws. First,
the issues posed by Al for consumer life are identified, and the choices made in
Japan’s Al regulations and their backgrounds are described. The relationship be-
tween the nature of Al technology risks and the appropriate regulatory framework
is discussed (Takehiro Ohya, “Algorithm, Society, and Consumers”). Next, regarding
consumer, information, and competition laws, discussions are included on specific
topics, such as personalized pricing and so-called dark patterns, as well as a paper
on platform regulation. In relation to personalized pricing, the current situation in
Japan is examined in comparison with the concerns expressed in global public
opinion and previous research, as well as the development of legislation in the
EU, the role of related laws, particularly consumer laws, and the issues facing
Japanese consumer laws (Emiko Maruyama, “Personalized Pricing — Intersection
of Information Law, Competition Law, and Consumer Law —”). Regarding dark
patterns, regulatory trends in various countries are introduced, followed by an ex-
planation of recent cases in Japan, the current situation of relevant laws and regu-
latory approaches, and an outlook for the future. (Kaori Ishii, “Regulating Dark
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Patterns — Current Frameworks and Future Directions in Consumer and
Information Law —”). Regarding digital platform regulation, through a comparative
analysis with the EU, the causes of the ineffectiveness of the abuse of a superior
bargaining position through the framework of its competition law in Japan and
possible countermeasures are examined (Sayako Takizawa, “Abuse of a Superior
Bargaining Position in Japan: Current Trends Focusing on Digital Platform
Regulations”).



